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STRATEGIC PARTNERS NEEDED 

► THE 'CHELM PROJECT' is looking for a  PUBLIC FIGURE to serve as honorary president (the 'public face') of The Chelm Project – lead the project with appearances in the media and contact with potential backers. 

► CHELM-ON-THE-MED© PRODUCTIONS is looking for a SPONSOR / PHILANTHROPIST or a CONSORTIUM OF SUPPORTERS to underwrite productions costs for a full year (52 segments):  $400,000 (estimate)  
View the demo on YouTube  http://www.youtube.com/watch?v=MoUmGgbD6uk
COST-EFFECTIVENESS 

 CHELM animated news segments can reach a mass audience, including publics currently beyond the reach of traditional advocacy, at a relatively-low-cost. 

COMPARE:

► NEXT MEDIA invested $30 M and 2½ years of R&D developing an expensive, inferior and inappropriate product with a staff of 200 in a state-of-the-arts studio.  CHELM built its model in 6 months (on-and-off) developing a superior product – done entirely on-spec by a team of four on standard PCs (in four locations). (See Appendix #2)
► CHELM segments will run $7,700 per segment (including production, transmission, advertising) – aired weekly for a full year. LATMA's spoofs "We Con the World" and "The Three Terrors" costed $15,000 each to produce, are sporadic and reactive rather than ongoing and proactive.  (See Appendix #3 Sample II-3)
► Model Gal Gadot's photographs in MAXIM – exposure orchestrated by the NY Israeli consulate – reached 1.5 million subscribers to the men's magazine. The first two AFFILIATE CHANNELS to come on board – Jewish Living TV and the Jewish Television Network – each reach 30-40 million households.  (See Letters of Intent) 
THE ISRAELI PROTOTYPE for animated news can not only improve Israel's image in the world.  For those who lend their names and support to this endeavor, The Chelm Project – pioneering and professionally ahead-of-the-pack – can be a source of pride and prestige – marking sponsors as people of leadership and vision 

► Chelm's OPERATIING PRINCIPLES are the first SERIOUS use of animated news segments and can TRULY challenge traditional means of presenting news on television, without losing quality (See appendixes #1 and #3 below).  

► Chelm's PRODUCT PROTOTYPE is applicable to odd news and other soft news content everywhere.  Low-cost.  High-Quality.  Effective.  Relevant.
CONTACT INFORMATION:

Chelm-on-the-Med© Productions

c/o Daniella Ashkenazy

POB 6, Kfar Warburg 70998  ISRAEL

Skype user name:  d_ashkenazy

e-mail:  chelmonthemed@gmail.com 
NOTE: This page is part of a general presentation of The Chelm Project available on the VOLUNTEERS' TOOLBOX page.

APPENDIX 1:
CHELM – AN ANIMATED NEWS MODEL FOR OTHERS

Howard Kuntz of the Washington Post said in December 2009 on CNN's Reliable Sources when the first Next Media segment (of Tiger Woods)  was released that the animation was "…very entertaining but it was nothing approaching journalism. "It didn't look like journalism. It didn't smell like journalism, it didn't feel like journalism. So let's not confuse a bunch of cartoons with what people in the news business do." 

Daniella Ashkenazy:  "We live in a technology-driven world.  Animated news isn't going to go away.  Lock the door – it will come in the windows.  The only question is: What kind of usage use will enhance news, what kind will be detrimental / irrelevant?  
CHELM-ON-THE-MED© PRODUCTIONS' 

GUIDELINES FOR USAGE OF 'ANIMATED NEWS'

 

♣  BEAT PARAMETERS: – Animation is suitable for SOFT news, not HARD news

 

♣  ARTISTIC LICENSE:  Artistic license should not go beyond the facts to 'imagined' happenings. 

♣ PRESENTATION AND SCOPE: Animation needs to avoid blurring the lines between real footage and re-enacted footage – refrain from dove-tailing animated news segments with genuine videoed footage.  Occasional animated re-enactments that contribute to regular news coverage (how two planes ended up on the same runway, stages in the Marmara encounter, economic processes) should avoid confusion by use computer game figures or cartoons, not life-like contrived figures. 

♣  WEIGHT:  If used along side HARD news, animated SOFT news should follow the serious side of the news (no 'salads') and should be limited to one item or a short medley of items.  There is no such limitation on the number or length of items that can be bundled together in programs devoted to piquant news or comedy.  

 

♣  USAGE: Under the above guidelines, the CHELM paradigm for animated news is not limited to Israel and can serve as a model for other news-gatherers using animation.
APPENDIX #2 
"ANIMATED NEWS" IN GLOBAL PERSPECTIVE 
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ANIMATED NEWS 

· a breakthrough concept 

· a hot media issue 

WHO IS PRODUCING ANIMATED NEWS? 

· a David 

· and a Goliath…
Only two entities have raised the Animated News banner. 

They are very different.  So are their products. 
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Daniella Ashk V'S
CHELM-ON-THE-MED®
Incredible Snippets of Daly Life in Israel Culled from the Hebrew Press*



   ● NEXT MEDIA - TAIWAN:  A Taiwan-based media conglomerate founded by media mogul billionaire Jimmy Lai.  \
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●  CHELM-ON-THE-MED© PRODUCTIONS – ISRAEL: An Israel-based upstart startup, with zero capital.  
ANIMATED NEWS IS HOT NEWS!

Next Media's animated news is a 'hot and highly-charged' issue, that has been profiled (and derided) in major features – including ● The Wall Street Journal ●The New York Times ● The London Guardian ● CNN  ● TIME ● WIRED 
VIEW NEXT MEDIA ANIMATED NEWS SEGMENTS:

☼ Opening segment (Nov 2009)  of Tiger Woods: http://www.youtube.com/watch?v=7i5FlC1MpkE
☼  JetBlue cabin attendant's dramatic "I quit" exit: http://www.youtube.com/watch?v=QBvakgglAPM
☼  The Hong Kong tourist bus massacre in the Philippines (Sept 2010):  http://micgadget.com/7806/philippines-hostage-crisis/
APPENDIX #3
OTHER USES OF HUMOR BY HASBARA ENTITIES  

THE POWER OF HUMOR:

COMPARE AND FIND THE DIFFERENCES

I.  WRITTEN HUMOR IN THE ISRAEL CONTEXT 

SAMPLE #1:  INFORMATION & DIASPORA MINISTRY’S MASBIRIM CAMPAIGN: Passage from a booklet of ‘common myths and suitable responses’ published by the (e.g. Humor is limited to the come-on for Israelis going abroad to enter the website (www.masbirim.gov.il in order to learn how they can be ‘traveling goodwill ambassadors’.) 

MYTHS:  “Israel has a dictatorial regime imposed by the Army.”  

Not true.  Israel is considered one of the most stable democracy’s in the western world, and certainly in the Middle East. Despite the wars we have experienced and ongoing terrorism campaigns, most of the state’s inhabitants live in protected areas, distanced and isolated from areas where military activities take place.  The Israeli army operates according to humanitarian morals, and for good reason it is called the “Israel Defense Forces” because its role is defense and never attack. Moreover in contrast with dictatorial countries, in Israel there is a totally free press.  This is substantiated by our Internet usage, which is considered among the highest in the world. 

SAMPLE #3:  BLUESTARPR.COM  ANti-ISrael Fixation Syndrome Poster rolled out to combat Aparthid Week in April 2010 ‘alludes’ that demonizers are assholes*...  
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FEAENEN

(Anti-Israel Fixation Syndrome)

AN, IS
Do you:

Spend most of your waking hours talking about “sraeli Apartheid™?
Project a bloated sense of victimization?

Promote “Arab anger” against fictionized lsraeli acts of aggression?
Believe that Israel's conflict with the Palestinians s the most

important international issue, far eclipsing massive human rights
abuses in Arab and Islamic countries today?

Ignore the persecution of non-Arabs living in Arab countries
including Kurds, Assyrians, Copts and Berbers?

Disregard the savage butchery in Congo, Sudan, Libya, Irag, Iran,
Yemen, North Korea, and a dozen other places Israel is not
involved?

Deny that Arab governments persecuted Jews living in Yemen,
Lebanon, Tunisia, and Morocco, Iraq and Egypt as retaliation for
military losses to Israel?

What's the cure?

A dose of reality. Then, pour your energy
into building the Palestinian state, rather
than destroying the Jewish State of Israel.




* ANIS (sic.) - not anus

SAMPLE 2:  CHELM-ON-THE-MED’S DRAFT FOR HUMOROUS POSTCARDS  for dissemination on college campuses (proposed to BlueStarPR as a collaboration). 

	PICTURE SIDE
	MESSAGE SIDE

	ISRAEL DOESN’T HAVE

‘TWO JEWS – THREE OPINIONS’

That would be too manageable.
Illustration 

by Avi Katz
The Jewish State is ‘blessed’ with…


	A ROLLICKING DEMOCRACY with

► 86 registered parties – 9 of them Arab parties and 5 ‘green’ parties. 

► 33 ran in 2009 elections 

► One wanted to legalize grass, another casinos; and a third would allow citizens to sue the banks. Five were Arab parties.  

THE KNESSET has 12 factions – 3 of them Arab parties.  The House is annually 

► seasoned by 3,500 Parliamentary Question to the Government; 

► peppered by 2,500 Private Member’s Bills – not counting those sponsored by the Coalition, the Opposition and specific parties or caucuses.

THE COALITION GOVERNMENT is a boisterous affair: 

► a 5-party coalition – embracing  57.5 percent of Parliament;   

► The Cabinet is now seeking stenographers since transcribers can’t keep track of ‘who said what’ with…30 ministers in the Government. 

HOW COULD A THIRD (!) OF THE GERMANS, SPANISH AND ENGLISH AND TWENTY PERCENT (!) OF AMERICANS RECENTLY POLLED POSSIBLY THINK ISRAEL IS HEADED BY A DICTATOR ???   




II. USE OF VIDEO CLIPS IN THE ISRAEL CONTEXT 

SAMPLE #1:  ISRAELATHEART.COM  
The video clip by the Israel at Heart NGO shows a sexy sabra slowly walking along the Tel Aviv beach, turning her head to flirt back at Israeli guys who are shamelessly ogling the head-turner …as she unsuspectingly walks straight into a wooden pylon…climaxing with the message:  “Israel can be a dangerous place”.   

http://www.israelatheart.org/video.php?file=newspics/mtv.wmv  

SAMPLE 2:  CANADIAN FEDERATION OF JEWISH STUDENTS' controversial "Size Doesn't Matter" clip prepared to deflate Boycott Israel on Campus Week, with a young couple seemingly chatting about oral sex and the small size of the guy’s equipment that turns out to be a discussion focusing on a travel map of Israel in the fellow's lap and whether Israel is too small to rate as a place to tour. 

http://torontoist.com/2010/02/selling_israel_with_sex_bad_taste_or_good_marketing.php
SAMPLE 3:  RECENT USE OF CONFLICT-DRIVEN SATIRE VIDEO CLIPS  

●  LATMA ('SLAP')   A parody in response to media bias following the Turkish flotilla to Gaza in June 2010 produced by Caroline Glick and associates – "We Con the World"  (a parody of "We are the World, We are the Children") received one million hits on You-Tube. http://www.israellycool.com/2010/06/04/we-con-the-world/
The second parody – The Three Terrors (a parody of The Three Tenors) was also successful. http://www.youtube.com/watch?v=VmffgIqlAYA&feature=player_embedded
●  NO LAUGHING MATTER  Mock media interviews done in dry English humor – including the UN Secretary General, a Hamas leader and Iran spokesperson. 

http://www.nolaughingmatter.tv
●  DANCING SOLDIERS IN HEBRON  A parting shot to their military service, filmed by a group of Nachal soldiers  showing the soldiers in full battle dress on patrol dancing to Tik Tok by Kesha.  Uploaded to YouTube it was an instant attraction.  http://www.youtube.com/watch?v=xVVte550dyU
